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Abstract: The aim of this siudy is to study the relarionship between Banjarese culiure, Islamic entrepreneur-
ship and strategy, performance, and competitive advantage on small and medium enterprises (SMEs) which
produce gent and jewelry stones. The design of this research is mixed methods, where the primary approach
is quaniiiaiive one and supported by gualiiative approach to improve the study. Target populaiion of this
research is SME's Gem and Jewelry Stone products in Martapura, Sample was taken during the quantita-
tive phase using stratified random sampling. Meanwhile, the data were collecred by distributing question-
naires which involving 112 respondenis. Qualirative approach from Miles-Huberman Model was applied
by invalving 5 key informants. Whereas quantitative data were processed using structural equation model-
ing. The research findings show thar Banjarese cultires have not yet significantly influenced 1o the both
performance and compelitive advaniage of the SMEs. On the other hand, the Banjarese culiure has im-
proved the SEMs’ performance and competitive advantage throuph Islamic entrepreneurship and strategy.
It means that the implementation of Islamic entrepreneurship in business activities which have done by
owner and manager in SME's Gem and Jewelry Stone product can improve the performance and competi-
rive advantage.
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Pada dasarnya persaingan merupakan inti dari
keberhasilan atau kegagalan perusahaan. Persaingan
meneniukan ketepatan aklivitas perusahaan yang
dapat menyokong Kinerja, seperti inovasi, budaya
kohesif, atau pelaksanaan yang baik. Strategi bersaing
bertujuan uniuk menegakkan posisi yang menguniung-
kan dan dapat dipertahankan terhadap kekuatan-
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kekuatan yang menentukan persaingan industry
(Porter, 1992).

Krisis ekonomi global yang terjadi pada tahun
2008 yang melanda negara Amerika Serikat berbeda
dengan krisis tahun 1998, sehingga pelaku industri kecil
menengah (IKM) wajib menyiasatinya sejak dini.
Menurut Kasali (2008) cepat atau lambat dampak
krisis ekonomi akan dirasakan oleh IKM sehingga
TKM sangat perlu melakukan strategi proak(il untuk
menghadapi gempuran krisis ini.

Dinas Perindustrian, Perdagangan dan Koperasi
Kabupaten Banjar (20003) menyatakan bahwa perma-
salahan dan hambatan yang dihadapi oleh IKM Batu
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