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Abstract: The COVID-19 pandemic has increased people’s expenses, so good knowledge
in managing finances is needed. The millennial generation is one of the community groups
known to be consumptive and have a low level of financial literacy. Whether or not financial
management is good is based on the level of community financial literacy. That indicates
that the better people’s financial literacy, the better they will manage finances. Financial
literacy consists of financial behavior, financial attitude, financial knowledge, and financial
confidence. Therefore, this study examines the relationship between financial attitude,
financial knowledge, and financial confidence in financial behavior. This study also estab-
lishes a comprehensive financial literacy model to increase financial literacy during the
COVID-19 pandemic. Lastly, this study contributes to the literature developing a financial
literacy model for millennials in small towns. This study involved 146 respondents from the
millennial generation in Rembang City. Testing was carried out using SEM GeSCA. The
results indicated that the factors that directly affect financial behavior are financial attitude
and financial confidence. Financial knowledge was found to influence financial behavior
indirectly. However, the study results revealed that financial knowledge does not directly
affect financial behavior. Future studies can add new variables with a larger sample to
obtain more general results.
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Since the Covid 19 virus
spread in Indonesia in early
March 2020, the government
has executed several policies
to reduce the spike in expo-
sure to the COVID-19 virus.
The policies taken include
Large-Scale Social Restric-

tions (PSBB), social distancing, work from home,
stay at home, study at home, vaccinations, rapid and
massive tests, travel bans/restrictions, restrictions
on public activities, and penalties/fines for non-com-
pliance. As a result, Indonesia’s economic growth
in the second quarter was -5.32%.

In addition, various phenomena exist in society.
The COVID-19 pandemic causes so much fear that
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people hoard basic needs and impulse buying (Gupta
et al., 2021). Rossolov et al. (2021) stated that the
community carried out this hoarding pattern by dou-
bling the spending and reducing the shopping fre-
quency. Marinkovi and Lazareviæ (2021) explained
that the COVID-19 pandemic made people take
preventive measures by changing their food shop-
ping habits. Urban communities started to change
their habits by buying more necessities and saving
them for their needs during the pandemic. That hap-
pened because restaurants, malls, and cafes were
closed (Kumar and Abdin, 2021).

If this behavior is not controlled properly, it will
affect the deteriorating financial condition of the
community. Today, society is divided into several
generational groups that influence the way finances
are managed. Millennials are a group of young
people and are known to be consumptive
(Hidayatullah et al., 2018). In addition, they have a
low level of financial literacy (Garg and Singh, 2018).
The impact of the COVID-19 pandemic will worsen
the financial condition of this generation. Efforts are
needed to improve financial literacy so that they can
manage finances well and avoid poverty.

Financial literacy is a person’s ability to decide
how to use money effectively and efficiently (Rai
et al., 2019). Financial literacy is based on one’s
financial knowledge. Better the financial knowledge,
the better the financial behavior. Someone who has
sufficient financial knowledge will be better in terms
of financial planning, more disciplined in bill pay-
ments, and wiser in buying, especially in comparing
prices in stores and on the internet before buying
(Bhushan and Medury, 2014). In addition to finan-
cial knowledge, a financial attitude can direct some-
one to have good financial behavior. Financial atti-
tude is a reaction to the financial situation at hand.
Bhushan and Medury (2014) argued that a high fi-
nancial attitude would impact trust in good financial
planning, choosing the smallest possible risk, and
being satisfied with their financial condition. Robb
and Woodyard (2011) argued that high self-confi-
dence causes individuals to behave towards their
financial management. This high self-confidence will
determine whether or not the individual will take a
high-risk choice (Tokar, 2015). High self-confidence

can also affect individuals in making investment
decisions (Daniel and Titman, 2006).

The results of the study conducted by Robb
and Woodyard (2011) indicated that financial knowl-
edge positively influences financial behavior. On the
contrary, Mimura et al. (2015) and Father (2020)
suggested that financial knowledge has no signifi-
cant influence on financial behavior in managing fi-
nances. Moreover, the study results conducted by
Shih and Ke (2014) and Akben-Selcuk (2015) indi-
cated that financial attitude has a positive influence
on financial behavior. However, Disney and
Gathergood (2013) and Ramalho and Forte (2019)
suggested that financial attitude negatively influences
financial behavior. On the other hand, the study re-
sults conducted by Danes and Haberman (2007)
and Tokar (2015) indicated that financial confidence
has a positive influence on financial behavior. How-
ever, the results of the study conducted by Barber
and Odean (2000) indicated that financial confidence
negatively influences financial behavior. The results
of previous studies show the inconsistency of each
relationship between variables, thus opening up re-
search gaps in building a good financial literacy
model.

The current study is a development of the study
conducted by Bhushan and Medury (2014), which
examines the relationship between financial attitude,
financial knowledge, and financial behavior of em-
ployees in improving financial literacy. Financial lit-
eracy is not only limited to financial attitude, finan-
cial knowledge, and financial behavior but also fi-
nancial confidence. That is supported by the study
results conducted by Robb and Woodyard (2011).
This study differs in examining the influence of fi-
nancial attitude, financial knowledge, and financial
confidence on financial behavior among millennials.
Previous studies have not revealed much about the
influence of financial knowledge on financial atti-
tude. Therefore, this study seeks to examine the
influence between these variables. In addition, pre-
vious studies have not revealed how to improve fi-
nancial literacy during the pandemic. As a result,
this study was conducted to obtain a comprehen-
sive financial literacy model so as to improve finan-
cial literacy during the COVID-19 pandemic. This
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study particularly examines the financial literacy of
millennials in Rembang Regency. The selection of
research object was based on previous studies that
mostly examine the financial literacy of young people
in big cities, but rarely examine the financial literacy
of young people in small cities. As a consequence,
the present study was conducted to fill the gap from
previous studies.

Therefore, this study aims to examine the rela-
tionship between financial attitude, financial knowl-
edge, and financial confidence in financial behav-
ior. This study also establishes a comprehensive fi-
nancial literacy model to increase the level of finan-
cial literacy during the COVID-19 pandemic. Lastly,
this study contributes to the literature developing a
financial literacy model for millennials in small towns.
The benefit of this research is to understand the
relationship between financial attitude, financial
knowledge, and financial behavior so as to establish
a comprehensive financial literacy model to increase
the level of financial literacy of the millennial gen-
eration during the COVID-19 pandemic.

LITERATURE REVIEW
Theory of Planned Behavior

Ajzen (1991) suggested that the theory of
planned behavior is centered on a person’s inten-
tion to behave. Intention becomes the motivation
that encourages someone to behave. The stronger
the intention will encourage someone to behave.
However, the intention is not the main factor in pre-
dicting a person’s behavior. Behavior is also influ-
enced by the opportunities and resources one has
(such as money and time). Theory of Planned Be-
havior suggested three variables that influence in-
tentions, including attitude toward the behavior,
meaning an assessment of one’s behavior; subjec-
tive norm, meaning the social pressure felt by indi-
viduals to behave; and perceived behavioral con-
trol, meaning perceived ease or difficulty based on
experience. The three variables are related to each
other. The better the attitude toward the behavioral,
subjective norms, and perceived behavioral control,
the stronger a person’s intention to behave con-

sciously. The possibility is that only attitude has the
most prevailing influence on intention.

Financial Literacy
OECD INFE (Organization for Economic Co-

operation and Development, International Network
on Financial Education) defines financial literacy as
a combination of awareness, knowledge, skills, atti-
tudes, and behaviors needed to make decisions that
ultimately lead to better finances.  Today’s financial
literacy is how to spend money and how to make a
budget, understand the meaning of money, or get to
know financial products (Zvaríková and Majerová,
2014). High financial literacy will lead to prosperity,
while low financial literacy will impact making mis-
takes in determining priorities. That will lead to fi-
nancial difficulties and vulnerable to falling into fi-
nancial crimes (Ningtyas, 2019).

Financial Literacy is considered very important,
especially during the current pandemic. Financial
literacy has been proven to help someone during
the covid 19 pandemic. People who have high fi-
nancial literacy have no trouble getting emergency
costs (Chhatwani and Mishra, 2021) and are proven
to avoid financial difficulties (Karakara et al., 2021).

Previous research explains that financial literacy
throughout the world is still low (Bhushan and
Medury, 2014). The level of financial literacy of
young people is still considered low. That is evi-
denced by the low level of financial knowledge, fi-
nancial attitudes, financial behavior, and other as-
pects of financial literacy (Garg and Singh, 2018).

 Rai et al. (2019) used financial knowledge, at-
titude, and behavior to measure financial literacy in
their study. Meanwhile, Bhushan and Medury (2014)
used financial knowledge, financial attitude, and fi-
nancial behavior modeling in improving financial lit-
eracy. The results indicated that the model is effec-
tive for improving financial literacy. Another study
conducted by Robb and Woodyard (2011) revealed
that financial confidence and financial knowledge
affect financial behavior. In addition, a study con-
ducted by Chhatwani and Mishra (2021) explains
that financial confidence also affects financial lit-
eracy.



ACCREDITED by Ministry of Research and Technology Republic of  Indonesia, No 200/M/KPT/2020 ISSN: 1693-5241 199

Improving Financial Behavior of Millenial Generation Through Attitude, Knowledge, and ...

HYPOTHESIS DEVELOPMENT
The Influence of Financial Attitude on Finan-
cial Behavior

One of the things that influence individuals to
act is their attitude, including managing their fi-
nances. The theory of planned behavior explains
that attitude greatly influences someone’s behavior
(Ajzen, 1991), evident in previous studies. A study
conducted by Akben-Selcuk (2015) indicated that
financial attitude is a significant predictor of student
financial behavior. Students who have a good fi-
nancial attitude pay their bills on time, save money,
and have financial plans for the future. Other than
that, (Shih and Ke, 2014) suggested that students
with a high financial attitude will make high-risk fi-
nancial decisions. Çoºkun and Dalziel (2020) sup-
port the statement that financial attitude positively
affects financial behavior. Bapat (2020) explained
the findings of his study that financial attitude af-
fects financial management behavior. Aydin and
Akben Selcuk (2019) also supported that financial
attitude affects financial behavior. She et al. (2021)
explain that someone who has a good financial atti-
tude can manage his finances.

Based on this description, the proposed hypoth-
esis is:
H1: The higher the Financial Attitude, the better the

Financial Behavior

The Influence of Financial Knowledge on Fi-
nancial Attitude

The theory of planned behavior explains a cor-
relation between attitude and knowledge (Ajzen,
1991). That state showed that atheir knowledge in-
fluences a person’s attitude This is evident in a study
conducted by Bhushan and Medury (2014), where
financial knowledge is positively correlated to finan-
cial attitude. This finding indicates that individuals
who have good knowledge and the ability to count
believe in financial planning and are satisfied with
their financial condition. The study conducted by
Çoºkun and Dalziel (2020) also supports this, where
financial knowledge positively affects financial atti-
tudes. Bapat (2020) suggested that financial knowl-
edge positively affects financial attitudes.

Based on this description, the proposed hypoth-
esis is:
H2: The higher the Financial Knowledge, the better

the Financial Attitude

The Influence of Financial Knowledge on Fi-
nancial Behavior

The theory of planned behavior explains that a
person’s knowledge will be the basis for acting
(Ajzen, 1991). That is supported by the results of a
study conducted by Ramalho and Forte (2019), in
that financial knowledge has a positive influence on
financial behavior. Babiarz and Robb (2013) sug-
gested that families who have good financial knowl-
edge have savings in the form of emergency funds.
Robb (2011) also suggested that financial knowl-
edge is positively related to financial behavior in using
credit cards. The higher the financial knowledge,
the wiser someone uses a credit card. Çoºkun and
Dalziel (2020) also explain that financial knowledge
positively affects financial behavior. She et al. (2021)
explained that someone who has good financial
knowledge would show good financial behavior.

Based on this description, the proposed hypoth-
esis is:
H3: The higher the Financial Knowledge, the better

the Financial Behavior

The Influence of Financial Confidence on Fi-
nancial Behavior

High self-confidence turns out to influence be-
havior, especially in terms of finance. The theory of
planned behavior explains that self-confidence in-
fluences a person’s behavior (Ajzen, 1991). This
theory is supported by the results of research con-
ducted by Ramalho and Forte (2019), which shows
that financial confidence positively affects financial
behavior. The research results conducted by
Rizkiawati and Haryono (2018) support this theory,
where financial confidence has a positive effect on
financial behavior. High financial confidence will
make a person have a sense of responsibility and
manage finances wisely. Tokar (2015) argued that
financial confidence had been proven to influence
saving and borrowing behavior. A high level of self-
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confidence exerts benefits. Therefore, self-confi-
dence is an important part of decision-making be-
havior. Daniel and Timman (2006) argued that in-
vestors’ overconfidence could influence their be-
havior to invest more in growing companies. The
results of a study conducted by Pal et al. (2021)
explain that someone who has high financial confi-
dence can overcome financial problems.

Based on this description, the proposed hypoth-
esis is:
H4: The higher the Financial Confidence, the better

the Financial Behavior

The Indirect Relationship between Financial
knowledge and Financial Behavior through Fi-
nancial Attitude

The theory of planned behavior explains that
intention is a person’s motivation to behave. The
intention is influenced by attitude toward behavior,
subjective form, and perceived behavioral control.

This theory also predicts that attitude will influence
a person’s intentions dominantly (Ajzen, 1991). That
explains that attitude will strengthen a person’s in-
tention to act. This is supported by the results of a
study conducted by (Çoskun and Dalziel, 2020)
which explains that financial knowledge has a stron-
ger influence on financial behavior is mediated by
financial attitude. Bapat (2020) also explained that
financial attitudes mediate the relationship between
financial knowledge and financial management be-
havior. Aydin and Akben Selcuk (2019) also ex-
plained that high financial knowledge also encour-
ages a financial attitude that has good financial be-
havior such as paying bills on time and maintaining
a budget.

Based on this description, the proposed hypoth-
esis is:
H5: Financial Attitude mediates the relationship be-

tween Financial Knowledge and Financial Be-
havior

Figure 1. Research Model

Financial
Confidence

Financial
Knowledge

Financial
Attitude

Financial
Behavior

H1H2

H3

H4

METHOD
This study employed a non-random sampling

method. The samples were selected using the pur-
posive sampling method. As many as 146 respon-
dents from millennial generation respondents who
live in Rembang Regency were selected. The data
were collected by distributing 412 questionnaires.
Two hundred fifty-two were distributed online. One

hundred sixty were distributed offline. one hundred
and fifty-two questionnaires were submitted. One
hundred forty-six questionnaires were declared
valid to be analyzed. A 5-point Likert scale was
employed, where number 1 means strongly disagree,
and number 5 means strongly agree. There was a
total of 14 question indicators. Five indicators were
concerning financial behavior. That indicators are
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starting or maintaining emergency savings, saving
upon receiving a salary, increasing savings when
income increases, saving regularly, and setting long-
term goals. Financial attitude consists of three indi-
cators. That indicators are confidence in the cur-
rent financial condition, self-development towards
financial planning, and security of financial condi-
tion. Meanwhile, financial knowledge consists of
three indicators. That indicators are having exten-
sive knowledge, financial management, and finan-
cial expense planning. Lastly, there were three indi-
cators concerning financial confidence. That indi-
cators are overall financial behavior, confidence in
dealing with financial problems, and confidence in
financial calculations.

Validity and Reliability Test
This study used SEM GEsCA as a tool for

analysis. The convergent validity method was em-
ployed to test the validity, demonstrating the corre-
lation between the reflective indicator scores and
the latent variable scores. Loading 0.5 – 0.6 was
considered sufficient to pass the validity test. On
the other hand, a reliability test was carried out us-
ing the Cronbach Alpha analysis technique. If the
alpha coefficient is close to 1, it is good reliable.
GeSCA, or Generalized Structured Component
Analysis (GeSCA) developed by Hwang et al.
(2019), was employed as an analysis technique. This
analytical approach uses the least square method in
the parameter estimation process. Hypothesis test-
ing was carried out using the Bootstrap Resampling
Method. The significance of 5% is said to have a
significant influence if the correlation coefficient
value is >0.1946. Additionally, this study used the
Sobel test to measure the mediating effect of finan-
cial attitude on financial knowledge and financial
behavior. If the z value is >1.96 (significance 5%),
it can be concluded that financial attitude mediates
financial behavior towards financial knowledge.
Sobel test uses the following formula: 96 (signifi-
cance 5%). It can be concluded that financial atti-
tude mediates financial behavior on financial knowl-
edge. Sobel test was employed using the following
formula:

)()( 2222
ba SEaSEb

ab


Notes: a = coefficient of the independent vari-
able on the mediating variable;

b = coefficient of the mediating variable
on the dependent variable;

= standard error of estimation of the
influence of the independent variable
on the mediating variable;

= standard error of estimation of the in-
fluence of the mediating variable on
the dependent variable.

RESULTS
The respondents of this study consisted of eighty

(54.8%) men and sixty-six (45.2%) women, which
indicated that more men participated in this study.
The age range of the respondents is between the
ages of 20-40 years, where the age range of the
majority of respondents aged 20-24 years is fifty-
one (34.9%), 35-40 years is forty-four (30.1%), 25-
29 years is thirty (20.5%) and 30-34 years is twenty-
one (14.4%). In terms of education, the majority of
respondents or sixty-four respondents (43.8%) with
high school backgrounds, forty-one (28.1%) with
vocational school backgrounds, ten (6.8%) with el-
ementary school backgrounds, and five (3.4%) with
postgraduate backgrounds participated in this study.
In relation to income, it is known that respondents
with an income of Rp1,000,000–2,500,000 domi-
nated this study with as many as sixty-eight (46.6%)
people, Rp2,500,001–Rp5,000,000 as many as forty-
one (28.1%) people, <Rp1,000,000 as many as
twenty-eight (19.2%) people, and >Rp5,000,000 as
many as nine (6.2%) people. In terms of employ-
ment, respondents who work as private employees
dominate this study, that is fifty-five (37.7%) people,
twenty-one entrepreneurs (14.4%), nine civil ser-
vants (6.2%), four teachers/lecturers (2.7%), one
(0.7%) and fifty-five (37.6%) state-/provincially-
owned corporation employees and Indonesian
Army/Police employees respectively.

SEa

SEb
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Estimates of loadings were used to measure
validity. Based on the above table, there are esti-
mates, std error, 95%CI_LB, and 95%CI_UB. The
estimated value of each indicator is in the range of
0.5–0.6, which indicates that the research indica-
tors in this study are valid to pass the validity test.
That further indicates that the measurement instru-
ment used is correct.

Table 2 demonstrates the Cronbach’s Alpha
value of each variable studied, which is close to 1.
Hence, the variables are categorized as good and
passed the reliability test. That shows that the mea-
surement tool in this study is reliable and consistent.

Estimates of Loadings

Estimate Std. Error 95%Cl_LB 95%CI_UB

FB1 0.6555 0.0859 0.4788 0.8055
FB2 0.8416 0.0271 0.7793 0.8941
FB3 0.8301 0.0345 0.7474 0.8768
FB4 0.8666 0.0264 0.7962 0.9116
FB5 0.812 0.0422 0.7094 0.8875
FA1 0.8589 0.0305 0.7987 0.9163
FA2 0.867 0.0285 0.7896 0.9072
FA3 0.8438 0.0385 0.7639 0.9118
FK1 0.7248 0.0804 0.544 0.8565
FK2 0.8653 0.0297 0.7903 0.9134
FK3 0.8442 0.0394 0.7453 0.9025
FC1 0.8213 0.0309 0.7577 0.864
FC2 0.8209 0.0412 0.7337 0.8827
FC3 0.7871 0.0472 0.682 0.8631

Source: GEsCA processed data, 2021

Table 1. Validity Test

Cronbach’s alpha

FB 0.8626
FA 0.8204
FK 0.7432
FC 0.7376

Source: GeSCA processed data, 2021

Table 2. Reliability Test

Fit Model

Measure Std. Error 95%Cl_LB 95%CI_UB

FIT 0.566 0.0201 0.536 0.5047
Adjusted FIT (AFIT) 0.5591 0.0204 0.5287 0.5984
GFI 0.991 0.0011 0.9887 0.993
Standardized Root Mean Square (SRMR) 0.1168 0.0117 0.1 0.1464
FIT_M 0.6709 0.0212 0.6333 0.7063
FIT_S 0.1899 0.0325 0.1454 0.2735

Source: GeSCA processed data, 2021

Table 3. Model Testing

Table 3 demonstrates the output of the fit model.
The fit model was employed to test the model used
in the study. FIT shows a value of 0.566. The diver-
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sity of Financial Attitude, Financial Knowledge, Fi-
nancial Confidence, and Financial Behavior can be
explained by the model by 56.6% and other vari-
ables explain the remaining 43.4%. Based on the
FIT value, it can be concluded that the model formed
is said to be good. The AFIT value is 0.5591, which
means that the diversity of Financial Attitude, Fi-
nancial Knowledge, Financial Confidence, and Fi-

nancial Behavior can be explained by the model by
55.9% and other variables explain the remaining
44.1%. The AFIT value in this study indicates a
well-formed model. The GFI value of 0.991 is close
to 1. Therefore, it can be concluded that the model
is good. The SRMR value of 0.1168 is close to 0
and the model is said to be appropriate.

Estimates of Path Coefficients

Estimate Std. Error 95%Cl_LB 95%CI_UB

FA ~ FB 0.6517 0.0065 0.5467 0.7761
FK ~ FB 0.0079 0.1195 -0.2071 0.2508
FC ~ FB 0.4319 0.0768 0.2825 0.5981
FK ~ FA 0.4244 0.1168 0.1683 0.6443

Source: GeSCA processed data, 2021

Table 4. Hypothesis Testing

Note: FA = Financial Attitude, FK = Financial Knowledge,
FB = Financial Behavior, FC = Financial Confidence

The test results indicate that not all hypotheses
can be accepted. The influential hypothesis can be
seen from the estimated value above 0.1946. The
test results show that FA~FB has an estimated value
of 0.6517 > 0.1946, which indicates that financial
attitude positively influences financial behavior. This
result also supports H1, which states that the higher
the financial attitude, the better the financial behav-
ior. The same results obtained by FC~FB and FK~FA
each have estimate values of 0.4319 and 0.4244 or
greater than 0.1946. Hence, the results of this study
support H2, which states that the higher the finan-
cial knowledge, the better the financial attitude, and
H4, which states that the higher the financial confi-
dence, the better the financial behavior. However,
the results show FK~FB, whose estimate value is
0, 0079 or less than 0.1946. Thus, the results of this
study do not support H3. In other words, there is no
relationship between financial knowledge and finan-
cial behavior.

The Indirect Relationship between Financial
knowledge and Financial Behavior through Fi-
nancial Attitude

The results of this study explain the indirect
relationship of financial knowledge to financial be-
havior through financial attitude using the Sobel test.
The results of the Sobel test calculation show that
the z value is 3.416 or greater than 1.96. In short, it
can be concluded that financial attitude mediates
the relationship between financial knowledge and
financial behavior.

DISCUSSION
The Influence of Financial Attitude on Finan-
cial Behavior

The results indicated that financial attitude has
a positive influence on financial behavior. That dem-
onstrates that millennials’ high financial attitude will
improve their financial management during the
COVID-19 pandemic. Millennials have good finan-
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cial management due to a good attitude towards their
finances. Following the study results conducted by
Akben-Selcuk (2015), which stated that attitude
would influence the community in planning their fi-
nances well. People who have a mature attitude
will make good plans and value their finances more.
If they are taught about proper financial planning
from an early age, as adults, there is a tendency to
pay bills on time, make monthly expenses, and have
savings.

The Influence of Financial Knowledge on Fi-
nancial Attitude

The results indicated that financial knowledge
has a positive influence on financial attitude. That
demonstrates that higher knowledge of finance will
increase attitudes towards good financial manage-
ment. Knowledge is the basis of a person’s atti-
tude. More knowledge, especially about financial
planning, will improve their attitude towards finan-
cial planning, which ultimately leads to good finan-
cial behavior. This study follows the results of the
study conducted by Bhushan and Medury (2014),
which concluded that the relationship between fi-
nancial knowledge and financial attitude is positively
related.

The Influence of Financial Knowledge on Fi-
nancial Behavior

The results also indicated no relationship be-
tween financial knowledge and financial behavior.
That demonstrates that high financial knowledge
does not necessarily increase financial behavior. This
study’s results acordance with the study conducted
by Laili and Asandimitra (2018), which stated that
financial knowledge is not correlated with financial
behavior. A low estimate value causes an insignifi-
cant relationship. The characteristics of different
communities can cause this; thus, the characteris-
tics formed in managing finances are not only based
on financial knowledge but also financial education.
High financial education will improve people’s be-
havior in managing finances. The existence of the
right education influences the knowledge and be-
havior of the community in managing finances well
(Jariwala and Sharma, 2013). Financial information

sources can also influence financial behavior. Par-
ents who provide good financial information impact
increasing children’s financial management. As a
result, if children get the right financial information
from the beginning, they will have the knowledge
and behavior to manage finances well as adults
(Mimura et al., 2015).

The Influence of Financial Confidence on Fi-
nancial Behavior

The results further indicated that the higher the
financial confidence, the better the financial behav-
ior. That demonstrates that higher people’s self-con-
fidence will impact better behavior in managing their
finances. Confidence in finances, such as having
better knowledge of finances, having confidence that
can overcome financial problems, and confidence
in calculating finances, will encourage good finan-
cial management behavior. The results of this study
are in accordance with the results of the study con-
ducted by Tokar (2015), which stated that financial
confidence had been proven to influence financial
behavior. Another study conducted by Robb and
Woodyard (2011) supports the results of this study
where financial confidence influences financial be-
havior.

The Indirect Relationship between Financial
knowledge and Financial Behavior through Fi-
nancial Attitude

Finally, the results of the Sobel test indicated
that financial attitude mediates the relationship be-
tween financial knowledge and financial behavior.
That shows that financial behavior is strongly influ-
enced by financial attitude and confidence. Good
financial knowledge will form a financial attitude
which will eventually lead to financial behavior. The
results of this study are in accordance with those
carried out by Father (2020) and oºkun and Dalziel
(2020) stated that financial attitude mediates finan-
cial knowledge on financial behavior.

CONCLUSIONS
Our study aims to understand the effect of fi-

nancial attitude, financial knowledge, and financial
confidence on financial behavior. Previous research
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has linked these four factors to forming a financial
literacy model. Financial literacy is considered im-
portant because it can overcome financial problems
during the COVID-19 pandemic. However, the
millennial generation is known to be less able to
manage finances. That is due to the low financial
literacy of this generation. Therefore, it is very im-
portant to increase the level of financial literacy of
the millennial generation during the COVID-19 pan-
demic.

Based on the results of this study, it can be con-
cluded that financial attitude has a positive and sig-
nificant influence on financial behavior. That dem-
onstrates that millennials’ high financial attitude will
improve their financial management during the
COVID-19 pandemic. Financial knowledge has a
positive and significant influence on financial atti-
tude. That demonstrates that higher knowledge of
finance will increase attitudes towards good finan-
cial management. Financial confidence has a posi-
tive and significant influence on financial behavior.
That demonstrates that higher people’s self-confi-
dence will impact better behavior in managing their
finances.

However, this study finds evidence that finan-
cial knowledge does not affect financial behavior.
That demonstrates that high financial knowledge does
not necessarily increase financial behavior. The
characteristics of different communities can cause
this; thus, the characteristics formed in managing
finances are not only based on financial knowledge
but also financial education. High financial educa-
tion will improve people’s behavior in managing fi-
nances.  Our study shows financial knowledge does
not directly affect financial behavior, but the results
show that financial knowledge indirectly affects fi-
nancial behavior through financial attitude. Good fi-
nancial knowledge will form a financial attitude
which will eventually lead to financial behavior. Sec-
ond, This study shows a comprehensive financial
literacy model during the pandemic, increasing fi-
nancial knowledge, financial attitude, and financial
confidence. Lastly, the results of this study contrib-
ute to the literature on the development of financial
literacy models for the millennial generation in small
cities.

IMPLICATIONS
The results of this study have several implica-

tions. First, the results of this study indicate that fi-
nancial attitude affects financial behavior. Millennials
should be taught financial literacy from an early age
so that when they grow up, they are accustomed to
managing their finances well. Second, the results of
this study indicate that financial knowledge did not
affect financial behavior. Practitioners should not
focus solely on financial knowledge to millennials.
However, practitioners can focus on developing
millennial attitudes and confidence in finance. Third,
the study results show that financial confidence af-
fects financial behavior. Practitioners can teach
millennials about financial confidence from an early
age to have a sense of self-confidence in managing
finances during the COVID-19 pandemic. Finally,
the results show that financial attitude mediates the
effect of financial knowledge on financial behavior.
Practitioners can provide education about financial
literacy by focusing on forming attitudes towards
finance. That is in accordance with the theory of
Planned Behavior, which explains that attitudes
have a dominant role in determining one’s intentions.

LIMITATIONS
This study has limitations in the small number

of participants who participated. In addition, this
research is also limited to one small town.

RECOMMENDATIONS
Further research should involve the variables

of gender, financial education, and financial infor-
mation sources in this research model. These vari-
ables will facilitate understanding that encourages
people to manage their finances well. In addition,
further research should be applied with a larger
sample to generalize the research results and get
more accurate results.
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